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Abstract :
Britannia Industries, a major participant in India's vibrant Fast-Moving Consumer Goods (FMCG) industry,

had its supply chain management and distribution networks thoroughly examined in this study. In order to
guarantee product availability and consumer satisfaction, the fast-growing and fiercely competitive Indian

FMCG sector need effective supply chain and distribution strategies.

Using both primary and secondary data, the study employs a descriptive and analytical research design. To
give a comprehensive picture of Britannia's operational effectiveness and market reach, 250 respondents—
including supply chain experts, distributors, retailers, and consumers—were asked to complete standardized
surveys. To provide a theoretical framework and put the results in context, secondary data was collected from
market analysis papers, industry journals, and company reports.

The study looks into Britannia's distribution network, supply chain structure, and how technology may
improve logistics. The main conclusions show that although Britannia has a large distribution network and a
high brand presence, there are concerns with consumer supply chain awareness, differing opinions about how

successful distribution is, and delivery problems experienced by certain stakeholders.

In order to boost customer satisfaction and keep a competitive edge, the study's conclusion emphasizes the
significance of ongoing supply chain management development. Investing in supply chain automation
technology, developing cold chain infrastructure, improving rural distribution tactics, and emphasizing
sustainable practices and health-oriented products are some of the recommendations.
Researchers, policymakers, and industry professionals looking to comprehend and enhance supply chain

dynamics in the FMCG sector would find great value in the findings of this study.

Keywords: Supply chain, demand forecasting, product flow, value chain, supply network, production
planning, lead time, order processing, distribution centers, vendor management, manufacturing, inventory,
warehousing, transportation, retailers, wholesalers, channel partners, efficiency, FMCG
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2,Introduction:
Rising incomes, changing lifestyles, and growing urbanization are some of the causes driving India’s fast-

moving consumer goods (FMCG) industry's explosive growth. A major force in this fast-paced industry,
Britannia Industries has made a name for itself with its wide distribution network and creative supply chain
tactics.

The success of FMCG companies depends on efficient supply chain management and effective distribution
channels, which guarantee timely product availability and satisfy a range of customer expectations across
many markets. In order to shed light on Britannia's operational structure and capacity to sustain a
competitive advantage, this study will examine the company's distribution and supply chain tactics.

The study will examine the main elements of Britannia's supply chain, such as its effectiveness, structure,
and the part technology plays in streamlining logistics. Through an analysis of Britannia's distribution
strategy, the research aims to comprehend how the business handles the challenges of connecting with a
wide range of customers in both urban and rural regions. In the end, this investigation will advance
knowledge of the best practices in distribution and supply chain management in the Indian fast-moving
consumer goods sector.

2.1.Background:
Rising incomes, changing lifestyles, and growing urbanization are all contributing to India's fast-moving

consumer goods (FMCG) industry's explosive expansion. Because of this expansion, strong distribution
networks and effective supply chain management are now essential for businesses to keep a competitive
edge.

A major force in the Indian FMCG industry, Britannia Industries has made a name for itself in the market
thanks to its wide distribution network and creative supply chain tactics. The company's success depends on
its capacity to guarantee product availability, uphold quality, and satisfy a range of customer needs in both

urban and rural markets.

It is essential to comprehend Britannia's distribution and supply chain model in order to assess its operational
effectiveness and  pinpoint  the  elements that support its market  dominance.
The purpose of this study is to examine Britannia's operational structure, evaluate its efficacy, and identify

best practices that other businesses in the Indian FMCG sector can use as a guide.

2.2.Problem Statement:
Effective supply chain management and strong distribution networks are essential for success in the fiercely

competitive and ever-changing Fast-Moving Consumer Goods (FMCG) industry. Despite having a
significant market presence, Britannia Industries still has to contend with issues like growing input costs,
possible  supply disruptions,  shifting consumer demand, and inefficient  distribution.
Customer satisfaction, product availability, and overall profitability may all suffer as a result of these
difficulties. Therefore, there is a need to perform a rigorous assessment of Britannia’s supply chain and
distribution tactics. Identifying current gaps, assessing performance, and investigating areas for

development would be the goals of such a study.
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By offering insightful advice on how to maximize supply chain operations in the FMCG sector, this study

aims to allay these worries.

2.3.0Dbjectives of the Study:

This study's main goal is to evaluate Britannia Industries' distribution channel and supply chain management
tactics. Understanding the composition, efficacy, and efficiency of its supply chain activities across a range
of product categories is the goal of the study. Additionally, it looks at how Britannia keeps its products
available in a variety of countries, assesses the use of technology in logistics, and identifies the major variables
affecting distribution performance.

2.4.Hypothesis:

The main hypothesis of this study is that Britannia Industries' supply chain management and distribution

tactics play a major role in its market domination, customer happiness, and operational efficiency in the
FMCG industry in India.

The efforts Britannia has made in technology integration, such as ERP systems, GPS tracking, and
warehouse automation, are thought to have improved inventory control, decreased operating expenses, and
minimized delivery delays. It is also thought that Britannia's multi-channel distribution network, which
includes retailers, distributors, and direct-to-consumer channels, was very successful in increasing the

brand's reach, especially in rural and semi-urban areas.

The study also recognizes the possibility of systemic inefficiencies or difficulties, such as supply interruptions,
transportation problems, or regulatory barriers, which could impair overall performance.
Through an analysis of Britannia's current logistical operations, distribution models, and supply chain
structures, as well as a comparison of pertinent data, the study will test this notion.
The results should ultimately show that effective distribution and supply chain management are key factors
in Britannia's long-term success in the FMCG sector .

3.Literature Review
Introduction to Literature Review

The supply chain and distribution network are critical components of the Fast-Moving Consumer Goods
(FMCG) sector. Effective supply chain management (SCM) ensures timely delivery, cost-effectiveness,
and customer satisfaction. This literature review explores existing academic and industry research
related to supply chain management, distribution strategies, and logistics in FMCG companies with a
detailed focus on Britannia Industries.

2. Theoretical Framework of Supply Chain Management (SCM)

Supply Chain Management involves the flow of goods, services, and information from raw materials to the
final consumer. According to Chopra and Meindl (2007), SCM aims to maximize customer value and
achieve a sustainable competitive advantage. Key SCM components include procurement,
manufacturing, warehousing, transportation, inventory management, and customer service.

Mentzer et al. (2001) describe SCM as a strategic approach to managing the seamless integration of supply-
side and demand-side activities. In the context of FMCG, agility, flexibility, and efficiency are crucial
due to the perishable nature of products and rapidly changing consumer demands.
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3. FMCG Supply Chain Dynamics in India

India's FMCG sector is one of the largest in the world, driven by a large population, urbanization, and rising
disposable incomes. According to a report by IBEF (2023), the Indian FMCG market is expected to
grow to US$ 220 billion by 2025. The growth brings both opportunities and challenges in logistics,
warehousing, last-mile delivery, and inventory management.

Traditional FMCG supply chains in India are characterized by multiple intermediaries, which often lead to
inefficiencies. However, companies are increasingly shifting toward digitized, data-driven supply
chains. Technologies like ERP systems, GPS tracking, and warehouse automation are revolutionizing
the sector.

4. Overview of Distribution Channels in FMCG

Distribution channels in FMCG typically follow a path from the manufacturer to the distributor, wholesaler,
retailer, and finally to the consumer. Coughlan et al. (2006) identify four major types of distribution
strategies:

Intensive Distribution: Products are stocked in as many outlets as possible.

Selective Distribution: A few selected outlets are used.

Exclusive Distribution: Only one or very few retailers are authorized.

Direct-to-Consumer (D2C): Increasing in modern retail.

FMCG companies, including Britannia, largely use intensive and selective distribution strategies to
maintain high availability and visibility.

5. Britannia Industries: Background and Supply Chain Structure

Founded in 1892, Britannia Industries Limited is one of India’s oldest and most respected FMCG brands.
It offers a wide range of products including biscuits, dairy items, bread, cakes, and snacks.

Britannia's supply chain is characterized by its large-scale manufacturing units, extensive distribution
reach, and robust vendor partnerships. It operates more than 13 factories and outsources to contract
manufacturers across India. It has a distribution network that covers over 5 million retail outlets.

According to a report by Economic Times (2022), Britannia has invested heavily in automating its supply
chain with advanced demand forecasting models and GPS-enabled logistics systems.

6. Literature on Britannia’s Distribution Model

Research by Roy and Dey (2019) highlights that Britannia's multi-layered distribution network ensures
nationwide availability of products. The study emphasizes the role of Carrying and Forwarding Agents
(CFAs), stockists, and distributors in maintaining service levels.

According to Singh (2021), Britannia uses a hub-and-spoke model where central warehouses serve regional
depots, which in turn serve local distributors. This model optimizes transportation and inventory
holding costs.

In addition, the company has adopted Van Sales operations in rural areas, ensuring last-mile connectivity
where traditional retail infrastructure is weak.

[JCRT2504197 ’ International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org b629


http://www.ijcrt.org/

www.ijcrt.org © 2025 IJCRT | Volume 13, Issue 4 April 2025 | ISSN: 2320-2882
7. Technology and Digitization in Britannia’s SCM

A study by KPMG (2020) reveals that Britannia uses Enterprise Resource Planning (ERP) systems for real-
time monitoring of inventory and sales. Demand planning tools and Al-based forecasting have helped
reduce stockouts and excess inventory.

The company's SAP-based IT backbone enables integration across procurement, production, and
distribution functions. This reduces lead time, enhances responsiveness, and improves order accuracy.

Furthermore, Britannia uses Warehouse Management Systems (WMS) to streamline warehouse operations,
enabling real-time tracking of inbound and outbound shipments.

8. Sustainability in Supply Chain

According to Jain and Sharma (2021), sustainability in FMCG supply chains is gaining importance.
Britannia has taken steps to reduce its carbon footprint by using electric vehicles for deliveries and
adopting eco-friendly packaging.

The company has also initiated programs for energy conservation in manufacturing plants and reduced
water usage per unit of production. These efforts align with global Environmental, Social, and
Governance (ESG) goals.

9. Challenges in Britannia’s Supply Chain
Despite its robust network, Britannia faces several challenges:
o Fluctuating Raw Material Prices: Wheat, sugar, and milk prices impact cost structures.
o Infrastructure Gaps: Especially in Tier-3 cities and rural areas.
o Labor Shortages: Affects manufacturing and logistics.
o Regulatory Compliance: Food safety laws and GST changes require constant adaptation.
10. Impact of COVID-19 on Britannia’s Supply Chain

The pandemic disrupted global and domestic supply chains. A study by PwC (2021) indicates that Britannia
adapted quickly by increasing inventory at regional warehouses, focusing on high-demand SKUs, and
expanding e-commerce capabilities.

During lockdowns, the company partnered with food delivery services and focused on direct-to-consumer
models to keep supplies moving. It also prioritized employee safety and implemented remote
monitoring of supply operations.

11. Comparative Studies with Competitors

Comparative literature on Britannia versus its competitors like Parle, ITC, and Nestlé shows that Britannia
has a competitive advantage in brand loyalty and innovation. However, ITC has a more diversified
portfolio, and Nestlé excels in direct distribution and rural reach.

Britannia's focus on digitization, coupled with quality assurance and deep market penetration, gives it a
strong edge in the biscuits and bakery segment.
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12. Future Trends in FMCG SCM

Emerging trends that may shape the future include:
« Al and Machine Learning: For predictive analytics and demand forecasting.
o Blockchain: For transparency in sourcing and traceability.
e D2C Channels: For personalized customer engagement.

o Sustainable Logistics: Use of green warehousing and electric fleets.

.3.1.Trends, Gaps, and Areas for Further Research
Several trends, gaps, and opportunities for additional research may be found based on the examination of

Britannia's distribution networks and supply chain:
Patterns:

The growing importance of digital marketing and e-commerce in reaching customers,
The FMCG industry's increasing need for sustainable practices and health-conscious products,
Supply chain management requires technology integration in order to increase productivity and cut
expenses.

voids:

Customers don't fully understand the intricacies of the distribution and supply chain processes.
Last-mile delivery inefficiencies could have an impact on store satisfaction, especially in some areas.
Compared to end users, supply chain participants (distributors, retailers) were not as fully.included in the
study. Topics for Additional Study:
examining how Britannia's sales and market share are affected by e-commerce and digital marketing tactics.
evaluating how well sustainable practices improve customer loyalty and brand image.
investigating cutting-edge ways to lower distribution costs and increase last-mile delivery efficiency.
Conducting comparative studies on supply chain technologies adopted by Britannia and its competitors.

Researching consumer perceptions and the impact of supply chain transparency on brand trust.

4.Research Methodology:
The supply chain management and distribution channels of Britannia Industries are thoroughly
examined in this study using a mixed-methods approach that combines descriptive and analytical
research approaches. A comprehensive comprehension of the topic is ensured by the utilization of
both primary and secondary data sources.

Design of Research

Britannia's supply chain and distribution network’s current structure, operations, and strategies are
intended to be accurately depicted by the descriptive study design. This entails a methodical analysis
of the many supply chain elements, such as sourcing, manufacturing, warehousing, transportation,
and last-mile delivery.
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The research also incorporates an analytical approach to assess the efficacy and efficiency of these
procedures. This entails evaluating important performance metrics, determining one's strengths and
weaknesses, and looking into areas that could use improvement.

In order to give readers a thorough grasp of Britannia Industries’ distinct supply chain and
distribution tactics, the report uses a case study methodology. This enables a thorough analysis of
the business's procedures, difficulties, and achievements in relation to the Indian FMCG industry.

Sources of Data

The study makes use of both primary and secondary data sources to guarantee the quality and
dependability of the conclusions.

Primary Data: Using organized questionnaires and surveys, primary data is gathered directly from
pertinent stakeholders. Professionals in the supply chain, distributors, merchants, and customers
connected to Britannia Industries are among the respondents. The purpose of these surveys is to
obtain firsthand knowledge of the real-world difficulties, operational efficacy, and opinions on
Britannia's distribution and supply chain. Irocess includes 250 responders in total.

Secondary Data: A range of reliable, published sources are used to get secondary data. Among
these sources are:

Britannia's websites and annual reports, which offer details on the business's performance and stated
strategies.

Whitepapers and industry publications that provide professional opinions and analysis on the FMCG
industry.

Market research papers including statistical information and market trends are provided by
organizations like IBEF, KPMG, and Economic Times.

Government reports and databases that provide regulatory and macroeconomic background.
academic publications and news stories that offer up-to-date, scholarly perspectives on distribution
and supply chain management.

Triangulation is made possible by the utilization of several data sources, which improves the
analysis's precision and comprehensiveness.

Techniques for Gathering Data

Surveys: To get quantitative information from a sizable sample of respondents, structured
questionnaires are utilized. The purpose of the surveys is to collect data on a range of topics related
to the distribution and supply chain process, including effectiveness, efficiency, difficulties, and
satisfaction levels.

Interviews: Key informants, including supply chain managers, logistics specialists, and senior
distributors, are interviewed in-depth. The qualitative information gleaned from these interviews
provides in-depth understanding of the intricacies of Britannia's supply chain operations and the
variables affecting choices.

Document Analysis: To get secondary data on market trends, the competitive environment, and
supply chain management best practices, company reports, trade journals, and market research
papers are examined.

Quantitative Analysis: The quantitative information gathered from surveys and secondary sources
is examined using statistical methods and tools. This could involve using inferential statistics (like
regression analysis and correlation) to determine the relationships between variables and descriptive
statistics (like mean, median, and standard deviation) to summarize the data.

Qualitative Analysis: Thematic analysis is used to examine qualitative information gathered from
open-ended survey questions and interviews. To better grasp the underlying problems and
viewpoints, this entails locating significant themes and patterns in the data.
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Comparative Analysis: Britannia's distribution and supply chain procedures are contrasted with
those of its primary rivals in the Indian fast-moving consumer goods industry. By benchmarking
Britannia's performance, this research helps determine where it outperforms or falls short of its
rivals.

Results Presentation

The research's conclusions are displayed in a number of ways, such as:
Quantitative data can be visually represented using tables and charts.

graphs that show patterns and correlations between different data.

narrative explanations to set the scene and highlight the importance of the results.

5.Results and Discussion:
4.1.Age:

2. Age

250 responses

® 18-25

® 26-35
36-45

@ 45 Above

Analysis and Interpretation:

The age distribution of the 250 responders is shown in the pie chart. 49.2% of them are between the ages of
26 and 35, suggesting that young working professionals make up the majority of Britannia's customer base.
32.8% of respondents are between the ages of 18 and 25, indicating a high level of interest from college
students and recent graduates. Just 5.2% of people are 45 years of age or older, while a smaller percentage,
12.8%, are in the 36-45 age range. This implies that younger consumers find Britannia's products more

appealing, which may have an impact on the company's future marketing and product initiatives.
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5.2.Gender:

3. Gender

250 responses

® Male
® Female
Prefer not to say

Analysis
and Interpretation:

The gender distribution of the 250 survey participants is shown in the pie chart. 38% identify as female, but
the majority, 61.2%, identify as male. Less than one percent selected the option "Prefer not to say.”
According to this statistics, there were more male respondents to the poll, which may indicate that men are
more interested in or accessible to Britannia products or the survey in general. Based on consumer
demographics, Britannia can develop more specialized message and engagement plans by using the gender

distribution to inform packaging and promotional campaign customization.

5.3. Monthly Income:

@ Below 5000
@ 5000-30000
30000-45000
@ 45000-60000
o, ) A @ Above 60000

4. Monthly Income
250 responses

22.8%

Analysis and Interpretation:

The 250 respondents' monthly income distribution is shown in the pie chart. A sizable percentage, 38%,
make between 230,000 and 345,000, suggesting a robust middle-class customer base. Approximately 25.2%

of the population is in the upper-middle class, falling between 345,000 and 260,000. Only 8.8% indicate
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income below %5,000, indicating negligible lower-income participation, while 22.8% earn between 35,000

and 230,000. About 5.2% of the population makes more than X60,000. Britannia can use this information to
inform product pricing, packaging dimensions, and promotional tactics that are appropriate for each income

group. It also gives Britannia insights into affordability levels and purchasing power.

5.4.: How often do you purchase Britania products?

5. How often do you purchase Britania products?
250 responses

@ Daily

® Weekly
Monthly

@ Rarely

Analysis and Interpretation:

According to the chart, the most typical frequency of Britannia product purchases is monthly, with 45.2%
of respondents making such purchases. 33.6% purchase them every week, demonstrating a high level of
consistent use and brand affinity. Just 6% of respondents said they buy Britannia products every day, while
a lesser percentage of 15.2% said they do it occasionally. These findings show that although Britannia has
steady demand, tactics like combo packs, sales, or the introduction of quick, ready-to-eat choices could boost
daily consumption. Enhancing in-store positioning and exposure can help turn weekly or monthly users into
more regular customers, which will raise total sales volume.
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5.5. Where do you usually buy Britania products?

6. Where do you usually buy Britania products?
250 responses

@ Supermarkets
@ Kirana stores

Online platforms (e.g., Amazon, Flipkart)
@ Distributors/Wholesale markets

38.8%

Analysis and Interpretation:

38.8% of respondents said they usually buy Britannia products from Kirana stores, according to the data,
demonstrating the brand's significant local retail presence. Digital purchasing is becoming more and more
popular, as evidenced by the 37.2% preference for online retailers like Amazon and Flipkart. 12.8% of
people shop at supermarkets, whereas 11.2% purchase from wholesalers or distributors. These findings
imply that although traditional retail is still in the lead, internet platforms are emerging as an important
avenue. By improving its digital marketing, increasing the number of products available online, and
providing special online offers, Britannia can take advantage of this change. At the grassroots level, Kirana

store promotions can also support brand visibility.
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6. Do you have any knowledge about how Britania products reach the market?

7.Do you have any knowledge about how Britania products reach the market?
250 responses

@ VYes, | have good knowledge
® Somewhat aware
Not aware at all

Analysis and Interpretation:

According to the survey, 26.8% of respondents are completely unaware of how Britannia products are
brought to market, while 51.6% of respondents are just vaguely aware of it. Of the participants, only 21.6%
said they know a lot about the distribution route. This suggests that customers are not very knowledgeable
about the supply chain process. Through advertisements or behind-the-scenes content, Britannia might
improve transparency and educate consumers. By demonstrating effective logistics, environmental
initiatives, and the scope of distribution required to distribute common food goods, raising awareness may

increase trust, brand value, and even customer loyalty.

5.7 In your opinion, how effective is Britania's distribution network?

8.In your opinion, how effective is Britania's distribution network?

250 responses
@ Very Effective
20 5% @ Effective
: Neutral
@ |neffective
| @ Very Ineffective
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Analysis and Interpretation:

According to the figure, 38.4% of participants have a neutral opinion of how well Britannia's distribution
network works. In contrast, only 6% believe it to be extremely effective, while 25.2% think it is effective.
Remarkably, 26.8% believe it to be unsuccessful, and just 3.6% believe it to be extremely ineffective. These
findings imply that although some users identify a successful network, a sizable percentage are still unsure
or unsatisfied. This suggests that in order to increase consumer perception and satisfaction, Britannia needs
to highlight its logistical capabilities or address supply chain reliability issues, particularly in

underperforming areas or channels.

5.8. Do you think Britania’s supply chain management is better than its competitors (like Parle, ITC,
etc.)?:-

9. Do you think Britania's supply chain management is better than its competitors (like Parle, ITC,

etc.)?
250 responses

@ Strongly Agree
@® Agree
Neutral
@ Disagree
@ Strongly Disagree

Analysis and Interpretation:

According to the survey, 32.4% of respondents are unsure if Britannia's supply chain management works
better than that of rivals like Parle or ITC. Overall, 44% of respondents have a positive opinion of Britannia's
supply chain, with 28.4% agreeing and 15.6% strongly agreeing. There is significant skepticism regarding
its superiority, though, since 18% disagree and 3.6% strongly disagree. The significant percentage of
ambivalent responses points to a lack of public knowledge or conflicting perspectives. Britannia could obtain
a competitive edge in consumer image and market trust by emphasizing supply chain strengths through

campaigns or openness.
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5.9. Are you a part of the Britania supply chain (Retailer/Distributor)?

10. Are you a part of the Britania supply chain (Retailer/Distributor)?

250 responses

® YES
® No

Analysis and Interpretation:

Just 19.6% of the 250 respondents work directly as distributors or retailers in Britannia's supply chain, while
a noteworthy 80.4% do not. This suggests that rather than offering internal or operational insights, the bulk
of respondents offer external, consumer-based viewpoints. The customer perspective is expanded, but a
deeper comprehension of supply-side activities is constrained. Future research should incorporate a larger
percentage of internal stakeholders, such as logistics staff, distributors, and retailers actively involved with

Britannia's distribution network, in order to produce more reliable supply chain evaluations.

5.10 How easy is it to get Britania products delivered to your store?

11. How easy is it to get Britania products delivered to your store?
250 responses

@ Very Easy
@ Easy

) Moderate
@ Difficult

@ Very Difficult
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Analysis and Interpretation:

Of the 250 responders, 30.4% thought the delivery method was challenging, and 38% said it was moderate.
4.8% said it was extremely difficult, and only 3.2% said it was very easy. This points to a clear deficiency in
effective last-mile delivery. Nearly one-third of stakeholders encounter difficulties getting Britannia products,
although some finding it manageable. Supply chain delays, distributor availability, or logistical inefficiencies
could be the cause of this. To improve retailer satisfaction and ensure steady product availability, Britannia

could need to assess and improve its distribution systems, particularly in underperforming areas.

5.11. How frequently are the products restocked?

12. How frequently are the products restocked?
250 responses

@ Daily

@ Every 2-3 days
Weekly
® Rarely

Analysis and Interpretation:

Based on 250 replies, the pie chart displays the frequency of product restocking. According to 47.6% of
replies, weekly replenishment occurs most frequently. "Every 2-3 days" is next, at 30%. The least common
response, "Daily" replenishment, is 9.2%, while "Rarely" makes up 13.2%. This implies that most respondents
encounter product restocking once a week, with restocking every few days coming in second. A significant

percentage of responders report infrequent restocking, and daily restocking is rare.
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5.12. Do you face any issues in the distribution process?

13. Do you face any issues in the distribution process?
250 responses

® YES
® No

Analysis and Interpretation:

A sizable majority (75.2%) of the 250 respondents do not experience problems during the distribution
procedure, as the pie chart shows. On the other hand, 24.8% of those surveyed say they have encountered
issues. This suggests that even though the distribution method works well overall, a sizable percentage of
customers have difficulties. To enhance the distribution process as a whole, further research into the particular
problems that the 24.8% are facing is required.

5.15.Result and Finding:

250 respondents were surveyed to learn more about their shopping preferences and opinions about
Britannia's distribution and supply chain.
Purchase Frequency: Most respondents (45.2%) buy Britannia products once a month, with 33.6% buying
once a week. Just 6% of people eat them every day, and 15.2% eat them seldom. Regular usage is more
prevalent than daily consumption, indicating a modest level of .brand involvement.
Purchase Points: Of the participants, 38.8% prefer to purchase Britannia items from Kirana stores, with
internet platforms coming in second at 37.2%. Wholesale markets (11.2%) and supermarkets (12.8%) are
less popular options. While traditional local retailers continue to play an important role, this suggests a shift

toward convenience and digital buying platforms.

Supply Chain Awareness: Of those surveyed, more over half (51.6%) said they knew a little about how
Britannia products get to market, 26.8% said they knew nothing at all, and only 21.6% said they knew a lot.
This implies that customers are generally unaware of Britannia's supply chain procedure.
Distribution Effectiveness: Of the respondents, 38.4% view the distribution network as neutral, 25.2% as
effective, and 26.8% as ineffective. There is potential for efficiency and customer perception to be improved,

as only 6% of respondents think it is extremely successful.

Comparison with Rivals: When asked if Britannia's supply chain is better than that of rivals like Parle and
ITC, over 32.4% of respondents had no opinion. 15.6% strongly agreed, 18% disagreed, and 28.4% agreed.
This divided viewpoint points to a competitive environment where no obvious leadership is apparent.

Participation of Stakeholders: Of the respondents, 80.4% were not involved in Britannia's supply chain,
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while just 19.6% were merchants or distributors. Product delivery was judged as intermediate by 38% of

participants, difficult by 30.4%, and extremely easy by just 3.2%.

5.16.Critical Analysis: limitations and potential biases.
Although the supply chain and distribution network of Britannia Industries provide insightful information,

a number of restrictions and possible biases could affect the results. First off, the 250 respondents in the
study's sample might not accurately reflect the size and diversity of the Indian market. The sample's
preponderance of urban and semi-urban participants may have resulted in an underrepresentation of rural

customers, a crucial market for FMCG firms such as Britannia.

Second, self-administered online surveys were used for data collection, which could lead to response bias.
Particularly when evaluating the company's efficacy or its supply chain knowledge, participants may have
misinterpreted questions or provided socially acceptable answers. Additionally, those who are not directly
involved in the supply chain might not know enough, which would make their feedback on logistical and

operational elements less reliable.

Additionally, the survey mostly concentrates on consumer opinions and does not include in-depth
perspectives from internal stakeholders like senior-level distribution planners, logistics managers, or

warehouse operators. This restricts how thorough the operational analysis may be.

Geographical restrictions are still another limitation. In a nation like India, where distribution efficiency and
consumer behavior fluctuate greatly between states and zones, the study's failure to distinguish responses

depending on geography is crucial.

Lastly, internet sources of secondary data may contain out-of-date information or publication bias. Real-

time shifts in company plans or market trends may not be represented, despite efforts to use reliable sources.

6.Conclusion:
An FMCG giant's success is largely dependent on effective logistics and strategic marketing, as
demonstrated by the supply chain and distribution channel. Britannia's broad retail penetration, solid
warehousing, and extended distribution network have allowed them to create a significant presence in
both urban and rural areas. Its sustained expansion in a cutthroat sector has been guaranteed by its
capacity to use technology, adjust to market demands, and react quickly to customer wants.

Although the company enjoys brand loyalty and trust, the research also shows that it must constantly
innovate and respond to difficulties including logistics in remote places, growing competition, and shifting
consumer tastes. Consumers are generally happy with product availability, quality, and affordability,
according to poll results, but they want greater diversity and openness in sourcing and sustainability
methods.

The results highlight the significance of ongoing distribution strategy improvement and offer insightful
information on customer perceptions, despite limits in data coverage and geographic representation.
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Britannia's emphasis on automation, digitization, and localization is admirable and sets an example for
other FMCG companies.

In conclusion, Britannia's aggressive distribution strategy and well-integrated supply chain greatly
enhance its market dominance. The brand's capacity to maintain and grow its supremacy in India's fast-
paced FMCG industry will depend on future advancements in infrastructure, data-driven planning, and
rural participation.

6.1.Practical Implications:
Both academic researchers and professionals in the sector can benefit greatly from the study's conclusions.

Improvements in logistics, inventory control, and last-mile delivery systems can be guided by the insights
into consumer happiness, product accessibility, and channel performance for Britannia and other FMCG
companies. The study emphasizes the necessity of paying more attention to supply chain infrastructure in

rural areas, where there are still gaps in availability and consistency of service.

Additionally, the study emphasizes how crucial digital integration is at every stage of the supply chain. Tools
for demand forecasting, real-time tracking, and predictive analytics can greatly increase operational
effectiveness and cut down on waste. Supply chain managers can use these findings to help them match

production, distribution, and procurement plans to consumer demand.

This study can also help wholesalers and merchants better understand consumer preferences so they can
stock products appropriately. It indicates that consumers are becoming more interested in freshness,
diversity, and timely availability of products—all of which may be met by using tech-enabled-and responsive

distribution approaches.

In order to guarantee fair product availability, the study emphasizes for policymakers and infrastructure

planners the significance of fostering logistical development in disadvantaged areas.

Finally, this study serves as a helpful reference for case-based academic work since it establishes the
groundwork for more thorough research into logistics issues unique to a certain region, cost analysis, and

supplier-retailer collaboration.

6.2. Suggestions for Future Research:
Future studies could examine how Britannia's supply chain is affected by cutting-edge technologies like

blockchain and artificial intelligence (Al) to improve transparency and predictive power. The efficiency of
Britannia’s direct-to-consumer and e-commerce methods in expanding their consumer base and enhancing

customer involvement may be the subject of future research.

Deeper insights into best practices and opportunities for competitive advantage may be obtained through
comparative studies with major rivals. Research on sustainable supply chain methods, such as cutting carbon

emissions and using the ideas of the circular economy, would also be pertinent.
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Lastly, longitudinal research that examines how Britannia's distribution networks and supply chain have

changed over time may provide important information about long-term patterns and adjustments.
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